Insunisguzunovings OTOP u3a3n
NPNSsUN b : N1suSHIsVIUIASYNISIUIUNDVINYD OTOP USA3N

“nsUs:auidvdguanisiioniocelUzeovauaunovings OTOP udadn

nANINIsWcuuINIsnavingsluauln
1a:N1S3IAS 1:HIDANISNOVINYITUDUING

0.us15U 911ngvasv

aj.narathip@gmail.com




919159Us1SU 91INYVASY

Narathip Amtiengtrong

3ngInsiia:NUSnundiunIsaala NMIsnavingd niswaungus:naunis Ia:N1S
wayurAngnwssne IRnuavAnsniASFIaziongu

www.narathip.com / Email : aj.narathip@gmail.com

Jusmisnangas / 3nens Thfuovrnsdu o1

- Alnws:s1dY / ws:ArNANSUING / NSUNSWICUUNIUZU NS:NSINUKATNY / MishoviRuaIkuUs:NATNY / NSUAVIRSUOAAKNSSY / UU. M
oNAYUINY 9Na / UUR. ITooaad na / ulalud veoines (Us:nflng) $10a / sunAmsnsuinw 900 (UKBU) / sunmsnansing 1Mo
(UML) / sUnmsnsying $110 (UKNFU) / sUNMSNSUASoYsy 91110 (UML) / SUNAISSUNA 97110 (UKIYU) / sunAsiiomsinuasia:arns
M0 / UIWIIsY / SCG Packaging /UauaISIVSUGIDY / UUR.ATON / CAT Telecom /unysoa USOIDOS / IUANIA / & UNYIUUAONSINSIV NS:NSOV
ISWUIRASAGNSAVAL / ANV IUUAONS:NSIV NS:NSIVUKIAING / NS:NSONWNIUE / TAAU Woiaes (Us:nAng) I0udu / Kontnanu:qus:iou
MSUSMS Mo MAgugassund 7 Forthanu:AUSNuTASYNSRBgUIUMSaaNa Uue.momAgung i/ ForthAnu:iviula:NgINs
TnSYMISWOUUNATUNWRANNTUARNASWASSA (CQD) JounsSuNMISWCUUNYUIU (2558-2559) Ma

9191SYWIAY 11A:ONYINS TuaAnVUNISANUYI n1sAnu

- nangasustynyln MBA ACU:WNUIUAANSIA:NISUNYTY JUNATNSHU
UKDNYAY (FoF0 B2B Markefing / Channel Development)

- rnangasustynyiln a11u3anssuNIsYaNISIA:NISOONIVUSSTRISVISU 1id:
oAIrSUNSWY Arurunufiad u.fiadins

- nangasUSrynyin MBA-CEO UKMINNAUZDUINU FUTNSIINWY

- rangasUstyryin anndoasmsaaia UinAluTagssuvna INDAS

- KHANAASWCUUNUNUSHISNASTIRZIONIUADFUU FUTORBYUFINL
UKDNYIAUSSSUAANS (2556)

- OMNSYTIAY 31 SMEs Business Management IsvuiSguRisaqn

- MAvAinudes:QuUsnynyiiondnunisooniuu (Ph.D. in Design Arts)
KHANFASUNUNNA UKIdneNagAauINs
US.. (USK1S8SN?) U.NSUINW
- AU (FSUEAANSSHOWUS:INA) U.NSVINW
Js:dunisninisnviu
- NSSUNISUSHIS U.81032 9Na
- Us:suknthiusms u.aunsnudu Tnoiaud s7ia
- 91M1SYUS:9ININIIINISOAI0 ANUUSKHISESNIY UKIDNYIAUNSINW
- MA32 CRM AnuzinAluTagansauINeA u.Aauns @YaNMSAUTIVIRTAAIUSNUININESTIY UKIDNYIAUNSVINW
- ANU:QSUWAMACS U.AAUINS - @gyanisahowauungsie U.POP Network (Central Group)
- NNASINSAANA UK IDNYIAYINUASANAQS SNYRIANMIWNIAU - AONISIUUNNISAAIQWAGATUN (Wireless Business) U.POP Network
- ANEUSHISESNY UMSNUNAUNsYnU - 2UNSSUNMSPTONMSANUIIUNSAANA an0U CAC

g
g



....s

'\ﬂus qi N

ANCE:
&
_-<

o

A
‘nNS;;nmmacxs vma\msmumonmau




UaNISNaVINYIAUUTHL.. ®
INgoFovNUNIsSnovINudlauguzu oA

NSNOVINYIIFIAINW
NISNOVINY2IZVOIKIS (Gastronomy)

DL..C

ol A

ni'-iUIU‘IhU‘w Silver Market (Convenience + Communication +
Knowledge)

NAUIUNHUNY Gen Y + Unseen Landmark and Story

nauithku1g Multigen Travel

In-depth and Wow ! Story ™2 Unseen Story Telling

NSIIUY Segmentation AkaINKATY = Fragmentation

JUIU + VIUDVY (C2M)

IUIU + n1sUSNISAIJUIAA (Service Excellence)
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Wellness Tourism Customer Journey
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*
Thalland will become a ‘Super-Aged Soclety’ in 2030




Jin Wellbeing
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The New Residential Concept in retirement




ssnNeladwidnudluviduladiugndvnuadguoiy?? (source : BrandAge,2018)

1. ssimomisiliodanw : gavonydoumsusinnomsiaindovduniTauch Tl
nolAAINosoa hanaloursoluliay Ia:ddouls:nounloviuir:aanauiEovTsaninanu
Qavoy U TsAfdt LSV UKo soufivanusngesldvnuilosuus:murniuids iJudu
2. ssivWosTines IainSovldnmuludnu RnuNU3TNSEITUIS agoNaUgAYOYNANIW
SWNMUBUNANOY MY WRU IBuNUDURAINSOUSUS:GUAIANANTA IMBTTRDWANDY

3. §SARINYAUAI W Taglaw:indovAonUs:nnoosINTNALACINSSSUNAHS
AuUTWS SuDASSWANUGOANU 2:A05050U AQSOUNS: 0 WA

4. ssfausmisganw A nSunaudavongniFudas TuawsnQiaauiovid

5. ssfiathiNadgude AnSunisqiadavongfidovmsnovRudeg WTAUAY IR:UUIRY










Multigen Travel x Local Experience
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Multigen Travel x Trekking




Business + Leisure = Bleisure Tourism
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Partner with
local NGOs and
community
leaders

lusNIWNsWauINIsnavingslayguau

1. 13119 1270 :: ADWADINTS
JovguIu SUnyrn SaInQ

Evaluate COMMUNITY- Identify 2. 1971 = L_jﬁU\]']UTUl-U"UﬁI U
and monitor BASED community [HUSL_]C']S

RERIEEts DEVELOPMENT g _ .
3. WAJUN ::: 99NIVUIUDNNITA

adoandovnulnyr IRJryrN
duralagdads:iauanguzuitu

Design and -
implement HAan

community-led — "IJ e
e 4. AOUAU Aaaw naws:iduwa
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daawaa lia:Uus:iduwaogyidaue

Source : treeswaterpeople.wordpress.com 27



91N Cultural Tourism & Creative Tourism

Orientation

Externalities

Structure

Process

Value Creation

Value Focus

Funding

Cultural Tourism

Creative Tourism

Innovation

Plat form and Content

Co-Creation

Value Networks

JUAIAIL

* ItunsuvdnIslicuunh
IKuwa Judovld

* IGun1siaie “AruA”
JovguIu

o 139 “AdWAEDINISAL
ANUNW”

* IGUNISASIV “InS9Y”
ADATUASIUAU

* NSAS$1V Content NS
wovidu Model TA
Fouluvfiu

* A579N1sUSNIsAUs:AUT
ilodvuoudandn
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( * Poverty reduction \

development * Empowerment &
*Value Chain
Development

*Market identification

(Products and services \

Capacity building
* Corporate Social
Responsibility

IASYINA

R IR,

-

AINARITITY

* Heritage valorisation * Natural Resource

* Site management Management
* Cultural Products and * Environmental Management
services development * Ecotourism products and
J L services development
\ /
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(Customer Changes)
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What does this mean
for the "IWWIWWIWI"
generation?

2 Wharto
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S9NNU...aNA1 (Buyer) 4.0

The Buyer 4.0 Skill Set

=D

EJ‘ :-Q ‘ ‘

AGENDA CHANGE BUSINESS VALUE
SETTER® AGENT® EXPERT® MANAGER®

Why Change? WIIFM? Why You? Why Now?

Whatis in for me?

New 4.0 Sales Roles

Source : http://newbizness.de
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N1S31AS1:h Customer Journey

IAdUnTunIsiaongodovanAn = “n31anA19:3o 131G WIUADUD:TSUW’

Y B

Interest & Awareness

Social / search advertising
Email / text marketing
Loyalty programs
YouTube / Video ads
Television

Billboard

Online display advertising
MNewspaper / Magazine
Radio

Word of mouth

Cr.Vendasta

Search

Organic Search
PPC

Maps
Directories
Apps

“Near me"
GPS

9

Contributes to next
person's decision

|||||||||||||||||||||

Purchase Experience
y y Post-purchase
Blogs & Articles Website expectations vs. realit

Reviews
Social Media
Word of mouth

Online booking

Purchase via app
In-store purchase

salesperson
Marketing Materials

Social Post
Write a Review
Blog

Word of mouth
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Aw1sn “Uanisz1g” Talunngouniunois

e ®
H . D 1 — —t —
Social e nidoyadulzduatioy
Community Forum
f K1doaauKtnIdBuUUSEN
Web Browse v
Facebook Page
In Person / Gacswlinviu

Visitan in-store
~ SalesAgent

nidoayavIn Cont

Email a
~ Service Agent

ct Center \
Contact center |

" Transfertoa
Service Agent

A _

Navigate anIVR
Via a Smartphone

(ot

Receive Information
Via SMS

Mobile mideyaduzavnwinsfiwnlofio

Cr. aspect.com
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(Creative Tourism)
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Creative Tourism

“Tourism which offers visitors the opportunity to
develop their creative potential through active
participation in courses and learning experiences,
which are characteristic of the holiday destination
where they are taken.”

Crispin Raymond and Greg Richards, 2000
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NISWAUUINUZUIUITONISNOVINYIIIVASINASSA

“ JIASTEA 9 nunlaaidu 9 AOASIVASSA
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Model 1lion1siicuurnisnioviigslasauau : PPMM (us15U oNAvasy,2561)

People Development for Good Management : nasticuun “auluzuau” TdAowwSouRunsuSHs

Fan1s / MsUSNS (AWUEAUNISNaVINYJIagPUIU + NISUSKHISTIONIS + NISAAA + ADWIVEU / USInyrzov
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Case Study : NISNOVINYIAIIYD (Green Tourism) HIJUIUD:IY
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Case Study : N1SNOVINYOAIFIYD (Green Tourism) KYUUD:IY
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Case Study : NISNOVINYDAIFIYD (Green Tourism) HJUUO: I
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Mhatre Bros Farm and Nursery, Mumbai India
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Maharashtra’s Agro Tourism India
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Community-Based Development

in Action: Reforestation in

El Salvador
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NSNaVINY213V0IM1S (Food Tourism / Gastronomy Tourism)
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Food / Gastronomic Tourism :: Local Cooking Class
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Service Promotion Division
Tourism Product Promotion Department
Tourism Authority of Thaitand

1600 New Phetchaburi Road, Makkasan,
Ratchathews, Bangkok 10400 Thailand
Tel (+66) 2250 5500

Call Center 1672




"WoQsou tED0IdUKIKdaINU"

uluausuuon . USSUEJ

uouFouamwnowﬂhu/dumStuusssuﬁmu]ﬁ
---UUI"IT‘IF]UUIHED---

;4-‘:%
{hﬂt \“ 7

NIZAIWAINAH I & [




e R R s e S I










Cg) 5S0S%30 Unaonty
oS82 895731 vovay




~ Y AN
e s 1@ "!Q %

Fotwaimonn
{isanai) RN WU










